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Lesson Plan 1: Corporate Social Responsibility (CSR)  

Target Audience: VET Students (adaptable to specific programs) 

Learning Objectives: 

• Define Corporate Social Responsibility (CSR) and its core principles. 
• Analyse the benefits of CSR for businesses and society. 
• Explore technological advancements that can contribute to responsible business 

practices. 
• Identify case studies of companies with innovative CSR initiatives. 
• Develop a creative solution integrating technology to address a CSR challenge within 

their chosen VET field. 

Materials: 

• Whiteboard or projector 
• Markers or pens 
• Laptops/Tablets with internet access (optional) 
• Project platform https://csv4vet.eu/wp/course-overview/    
• Online resources on CSR (e.g., https://www.investopedia.com/terms/c/corp-social-

responsibility.asp) 
• Case studies on companies with strong CSR practices (relevant to student's VET 

field) (https://services.businesswire.com/investor-relations-services/corporate-social-
responsibility) 

• Online collaboration tools (e.g., Padlet, MURAL) (optional) 

Technology Integration: 

• Utilize online Project platform https://csv4vet.eu/wp/course-overview/ 
• Utilize online resources for researching CSR and case studies. 
• Use presentation software to display key points, visuals, and data on CSR trends. 
• Explore virtual tours of companies with innovative CSR programs (e.g., through 

company websites or documentaries). 
• Encourage students to utilize online collaboration tools for brainstorming and activity 

participation. 

Lesson Duration: 90 minutes (adaptable) 

Lesson Activities: 

Introduction (15 minutes): 

1. Brainstorming: Ask students, "What does a responsible company look like?" Collect 
and discuss their responses, highlighting the concept of social responsibility beyond 
just profit-making. 
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2. Introduction to CSR: Define CSR as a company's commitment to operating ethically 
and sustainably, considering social, environmental, and economic factors in its 
decision-making. 

Activity 1: The Benefits of CSR (20 minutes): 

1. Presentation & Discussion: Discuss the potential benefits of CSR for businesses 
(e.g., enhanced brand reputation, increased employee engagement, improved risk 
management). 

2. Societal Benefits: Discuss how responsible business practices benefit society as a 
whole (e.g., stronger communities, environmental protection, improved labour 
conditions). 

3. Online Research: Students use laptops/tablets to research specific CSR initiatives 
relevant to their chosen VET field. Encourage them to find examples of companies 
excelling in that specific area. 

Activity 2: Technology & Innovation for CSR (30 minutes): 

1. Technology Showcase: Present a few examples of how technology can be utilized to 
enhance CSR practices (e.g., blockchain for supply chain transparency, AI-powered 
diversity and inclusion tools, sustainable resource management platforms). 

2. Case Study Analysis: Provide students with case studies of companies known for 
their innovative CSR initiatives within their VET field (e.g., e-waste recycling 
programs, digital literacy training for employees). 

3. Group Discussion: Divide students into groups based on their VET fields. Each 
group analyzes the case study assigned, focusing on the specific technology or 
innovative approach used by the company to address a CSR challenge. Encourage 
them to discuss the effectiveness and potential impact of the initiative. 

Activity 3: Innovation Challenge (25 minutes): 

1. Challenge: Ask students to develop a creative solution integrating technology, if 
applicable, to address a specific CSR challenge within their chosen VET field. 
Encourage them to consider the solutions presented in the case studies. You can 
provide a specific scenario or allow them to choose their challenge (e.g., developing a 
mobile app that promotes ethical sourcing in the fashion industry). 

2. Solution Presentations: Provide each student or group with a short time to showcase 
their proposed solution to the class. 

Wrap-up & Assessment (10 minutes): 

1. Recap: Briefly summarize the key takeaways from the lesson (importance of CSR, 
benefits for businesses and society, role of technology and innovation). 

2. Assessment: Consider ongoing assessment based on class participation, online 
research findings (Activity 1), case study analysis (Activity 2), and the creativity, 
practicality, and incorporation of technology in the proposed solutions from Activity 
3. 

Differentiation: 
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• Provide struggling students with a list of pre-selected CSR initiatives relevant to their 
VET field for research in Activity 1. 

• Challenge advanced students to research and present on emerging technologies with 
the potential to revolutionize CSR practices within their chosen field. 

References: 

• Investopedia: Corporate Social Responsibility Definition 
https://www.investopedia.com/terms/c/corp-social-responsibility.asp 

• Business Wire: Corporate Social Responsibility Case Studies  

https://services.businesswire.com/investor-relations-services/corporate-social-
responsibility 

TrevorTisler_MastersThesis_FINAL_UnSustainablePolicyParadigm_Nov122019  

Version2 

Lesson Plan 2: Corporate Social Responsibility (CSR)  

Target Audience: VET Students (adaptable to specific programs) 

Learning Objectives: 

• Define Corporate Social Responsibility (CSR) and its core principles. 
• Analyse the benefits and challenges of implementing CSR practices. 
• Explore technological advancements that can support CSR initiatives. 
• Identify case studies of companies with innovative CSR approaches in their chosen 

VET field. 
• Develop a plan for promoting CSR within a simulated business scenario. 

Materials: 

• Whiteboard or projector 
• Markers or pens 
• Laptops/Tablets with internet access 
• Project platform https://csv4vet.eu/wp/course-overview/ 
• Online resources on CSR (e.g., https://www.investopedia.com/terms/c/corp-social-

responsibility.asp) 
• Case studies on companies with strong CSR practices (relevant to student's VET 

field) (https://services.businesswire.com/investor-relations-services/corporate-social-
responsibility) 

• Online collaboration tools (e.g., Padlet, MURAL) (optional) 
• Scenario planning template (adapted to the chosen VET field) 

Technology Integration: 

• Utilize online resources for information, researching CSR and case studies-Project 
platform https://csv4vet.eu/wp/course-overview/ 
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• Use presentation software to display key points, visuals, and data on CSR trends. 
• Explore virtual tours of companies with innovative CSR programs (e.g., through 

company websites or documentaries). 
• Encourage students to utilize online collaboration tools for brainstorming and group 

work. 
• Utilize online tools to assess a company's CSR performance (optional) (e.g., 

https://www.sustainalytics.com/esg-data) 

Lesson Duration: 90 minutes (adaptable) 

Lesson Activities: 

Introduction (15 minutes): 

1. Brainstorming: Ask students, "What does 'corporate social responsibility' mean to 
you?" Collect and discuss their responses, highlighting the concept of a company's 
social and environmental impact. 

2. Defining CSR: Introduce the definition of CSR and its core principles (environmental 
responsibility, social responsibility, economic responsibility). 

Activity 1: Benefits & Challenges of CSR (20 minutes): 

1. Presentation & Discussion: Discuss the potential benefits of CSR for businesses 
(e.g., enhanced brand reputation, employee morale, risk management). 

2. Challenge Exploration: Discuss the potential challenges of implementing CSR 
practices (e.g., initial costs, lack of resources, greenwashing concerns). 

3. Online Research: Students use laptops/tablets to research specific CSR challenges 
within their chosen VET field. 

4. Group Sharing: Divide students into groups and encourage them to share their 
research findings. Discuss potential solutions to overcome these challenges in their 
field. 

Activity 2: Technology & Innovation for CSR (30 minutes): 

1. Technology Showcase: Present a few examples of technological advancements that 
can support CSR initiatives (e.g., blockchain for supply chain transparency, AI-
powered social impact measurement, sustainable packaging innovations). 

2. Case Study Analysis: Provide students with case studies of companies within their 
VET field recognized for their innovative CSR approaches. 

3. Individual Analysis: Students analyse the case studies, focusing on how the company 
utilizes technology to address specific social or environmental challenges. 

Activity 3: Simulated CSR Strategy (25 minutes): 

1. Scenario Introduction: Introduce a simulated business scenario relevant to the 
students' VET field (e.g., a construction company seeking to improve its 
environmental footprint). 

2. Group Planning: Divide students into groups. Each group uses online collaboration 
tools or a worksheet to develop a plan for promoting CSR within the given scenario. 
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Encourage them to consider the case studies analysed in Activity 2 and incorporate 
relevant technological solutions. 

3. Plan Presentations: Each group presents their CSR strategy to the class, highlighting 
the chosen CSR focus area, proposed actions, and the role of technology. 

Wrap-up & Assessment (10 minutes): 

1. Recap: Briefly summarize the key takeaways from the lesson (importance of CSR, 
technology's role in CSR initiatives). 

2. Assessment: Consider ongoing assessment based on class participation, online 
research findings (Activity 1), case study analysis (Activity 2), and the 
comprehensiveness and creativity of the CSR strategy plans developed in Activity 3. 

Differentiation: 

• Provide struggling students with a list of pre-selected CSR challenges in their VET 
field for research in Activity 1. 

• Challenge advanced students to research and present on emerging technologies with 
significant potential to transform CSR practices within their chosen field. 

References: 

• Investopedia: Examples of Corporate Social Responsibility Practices 
https://services.businesswire.com/investor-relations-services/corporate-social-
responsibility 

• SustAnalytics: Corporate Sustainability Ratings  

https://www.sustainalytics.com/esg-data 

Sources  

1. repositorio.ufmg.br/bitstream/1843/31621/4/TrevorTisler_MastersThesis_FINAL_Un
SustainablePolicyParadigm_Nov122019.pdf 

 

Lesson Plan 3: Corporate Social Responsibility (CSR)  

Target Audience: VET Students (adaptable to specific programs) 

Learning Objectives: 

• Define Corporate Social Responsibility (CSR) and its core principles. 
• Analyse the benefits of implementing strong CSR practices for businesses. 
• Explore technological advancements that can support CSR initiatives. 
• Identify case studies of companies with innovative CSR approaches. 
• Develop a communication strategy to promote CSR within their chosen VET field. 

Materials: 
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• Whiteboard or projector 
• Markers or pens 
• Laptops/Tablets with internet access 
• Project platform https://csv4vet.eu/wp/course-overview/ 
• Online resources on CSR (e.g., https://www.investopedia.com/terms/c/corp-social-

responsibility.asp) 
• Case studies on companies with innovative CSR practices (relevant to student's VET 

field) (https://case.hks.harvard.edu/topics/corporate-social-responsibility/) 
• Online collaboration tools (e.g., Padlet, MURAL) (optional) 

Technology Integration: 

• Utilize online resources for researching CSR and case studies. 
• Use presentation software to display key points, visuals, and data on CSR trends. 
• Explore virtual tours of companies with innovative CSR programs (e.g., through 

company websites or documentaries). 
• Encourage students to utilize collaboration tools to brainstorm communication 

strategies. 

Lesson Duration: 90 minutes (adaptable) 

Lesson Activities: 

Introduction (15 minutes): 

1. Brainstorming: Ask students, "What does 'corporate social responsibility' mean to 
you?" List their responses and introduce the concept of CSR as a company's 
commitment to ethical behaviour and positive social impact. 

2. Core Principles: Highlight the core principles of CSR (e.g., environmental 
responsibility, fair labour practices, community engagement). Briefly discuss the 
benefits of CSR for society and the company's reputation. 

Activity 1: The Business Case for CSR (20 minutes): 

1. Presentation & Discussion: Discuss the growing importance of CSR in today's 
business landscape. Present statistics on consumer preferences for socially responsible 
companies. 

2. Cost & Benefit Analysis: Facilitate a discussion on the potential cost savings and 
financial benefits associated with strong CSR practices (e.g., reduced employee 
turnover, improved brand image). 

Activity 2: Technology & Innovation for CSR (30 minutes): 

1. Technology Showcase: Showcase a few examples of technological advancements 
that can support CSR initiatives (e.g., blockchain technology for supply chain 
transparency, AI-powered tools for ethical recruitment). 

2. Case Study Analysis: Provide students with case studies of companies within their 
VET field recognized for their innovative CSR approaches. 
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3. Individual Analysis: Students analyse the case studies, focusing on the specific 
technology or innovative practices the company utilizes to fulfil its CSR 
commitments. 

Activity 3: Communication Strategies (25 minutes): 

1. Communication Importance: Discuss the importance of effective communication in 
promoting a company's CSR initiatives. 

2. Target Audience & Channels: Facilitate a discussion on identifying target audiences 
for CSR communication (e.g., consumers, investors, employees) and the most 
effective communication channels within their chosen VET field (e.g., social media, 
company reports, employee engagement programs). 

3. Collaboration & Creation: Divide students into groups and assign them a specific 
target audience. Using online collaboration tools or individually, students develop a 
creative communication strategy to promote CSR within their chosen VET field. 
Encourage them to consider the technology showcased in Activity 2. 

Wrap-up & Assessment (10 minutes): 

1. Group Presentations: Each group shares their communication strategy with the 
class. 

2. Assessment: Consider ongoing assessment based on class participation, discussions, 
case study analysis, and the creativity, effectiveness, and target audience 
consideration of the proposed communication strategies in Activity 3. 

Differentiation: 

• Provide struggling students with a list of pre-selected case studies or talking points for 
case study analysis. 

• Challenge advanced students to research and present on emerging technologies with 
high potential to revolutionize CSR practices within their chosen VET field. 

References: 

• Investopedia: Examples of Corporate Social Responsibility 
https://www.investopedia.com/terms/c/corp-social-responsibility.asp 

• Harvard Business School Case Studies: Corporate Social Responsibility 
https://case.hks.harvard.edu/topics/corporate-social-responsibility/ 

• Project platform https://csv4vet.eu/wp/course-overview/ 


